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OVERVIEW OF SERVICES

CREATIVE SERVICES

Branding

Advertising

Design

DIGITAL SERVICES

Websites

Dynamic Content

Online Visibility

Social Dialogue

Apps & Digital Tools

Customer Outreach

PUBLIC RELATIONS

Content Creation

Media Relations

Research

Event Management

Media Relations 

Training

Partnerships

BRAND REPRESENTATION

Trade Relations

Lead Development

Partnerships

Field Marketing

Sales Representation

MEDIA SERVICES

Media Strategy

Planning & Buying

Media Management

http://stigtheinge.com
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THE APPROACH

VALUE
DISTILLATION
THROUGH
RESEARCH

ETHNICITY 
MAPPING FOR 
CULTURALLY 
ATTUNED 
STRATEGIES

CUSTOMER
CENTRIC 
APPROACH 
TO MESSAGING

DEEP
ROOTED 

KNOWLEDGE 
OF MARKET 
DYNAMICS

INNOVATIVE 
ENGAGING 

INITIATIVES 
THAT DELIVER 

RESULTS
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BRANDS ENRICHED
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THE PROCESS
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BRAND DEVELOPMENT & MANAGEMENT

BRAND
DEVELOPMENT
Research, Analysis, Brainstorming

BRAND
EXPERIENCE

What does your customer
feel about your company.

BRAND
ARCHITECTURE

Product systems & relationships. 
Planning for growth.

BRAND
PROMISE

Who you are.
What you do

Why it matters.BRAND VOICE
How you talk to & interact

With your audience.

GOALS
Reposition? Repurpose?
New market or offering?

What is success?

MARKETING
How you sell your brand.RESEARCH

Who’s buying?

IDENTITY
EXTERNAL

PRODUCT

PRINT

WEB

PRODUCT

PRINT

WEB

PRINT

EVENTS

WEB

PRINT

TV

WEB

ADVERTISING
EXTERNAL

PRINT

EVENTS

WEB

ADVERTISING
INTERNAL

PUBLIC
RELATIONS

ANALYSIS
Do they want

What your selling?

STRATEGY
Define your market.
Focus your message.

ATTRIBUTES
How you

define yourself

BRAND
IDENTITY

How you look & perform.

Demographics
Competitor Review
Visual Audit
Message Review
Business Strategies
Budget Review

Focus Group
Sales Figures
Market Changes
New Product Offerings
Business Strategies
Brand Extensions Web

Blog
Storefront
E-commerce

Development
Naming
Product Design
Package Design
Label Design

In-Store Displays
Bags
Signage
Tags
Gift Cards

Intranet
Wiki
Maintenance
Training
Administration

Culture Building
Product Training
Promotions
Sales Training

Forms
Training Systems
Letterhead
Shipping Labels

Intranet Communications
Web Training
IM
Email

Presentations
Incentives
Training
Team Building

Payroll Stuffers
Cat a logs
Brochures
Sales / Product Sheets
Annual Reports
Flyers

Blogs / RSS Feeds
Web PR
Podcasts
Email Newsletters

Sponsorships
Philanthropy
Partnerships
Promotions

Newsletters
Articles
Books
Media Kits
Promotions

Commercials
Informercials
Featured on Shows
Partnerships

Print Advertising
Direct Mail
Cat a logs
Brochures
Sales Kits
Flyers
Packaging
In-Store Displays

Website
Banner Ads
Blogs / RSS Feeds
Podcasts
Email Marketing

SOUL
SEARCHING
What is good? What needs to change 
short & long-term?  

BRAIN STORMING
How do we innovate? How do we do it better?  

BRAND AWARENESS
Give them something to remember.

BRAND MANAGEMENT
Excution & Maintenance  

SYSTEMS
How does the brand relate across all mediums.

IDENTITY
INTERNAL

CONCEPT
The big idea. How you want to relate
To your employees, customers and public. 

BRAND LOYALTY
Exceed your customer’s expectations each and every time.
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BRAND DEVELOPMENT & MANAGEMENT

STIG INGE WITH A DECADE+ 
EXPERIENCE IN DIGITAL MEDIA, 
BRINGING A PROVEN KNOWLEDGE 
OF CREATIVE STRATEGY, 
VISION, COMMUNICATION, AND 
MANAGEMENT WITH AN EMPHASIS 
ON BRANDING
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BRAND DEVELOPMENT & MANAGEMENT

10+ YEARS EXPERIENCE DELIVERING INDUSTRY-RECOGNIZED CREATIVE 
SOLUTIONS FOR TOP GLOBAL MEDIA COMPANIES. PROVEN EXPERIENCE 
DRIVING SOCIAL BRAND ENGAGEMENT ACROSS TELEVISION, MOBILE, WEB 
AND GAMING PLATFORMS. EXTENSIVE EXPERIENCE IN BRAND MARKETING 
STRATEGY, ADVERTISING AND BRAND CAMPAIGN STRATEGY, GLOBAL NEW 
BUSINESS DEVELOPMENT USER EXPERIENCE DESIGN, SOCIAL MEDIA 
ENGAGEMENT AND CROSS-PLATFORM PRODUCT DEVELOPMENT WITH A 
SPECIAL FOCUS ON BRANDING.
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BRAND DEVELOPMENT & MANAGEMENT

EXTENSIVEV EXPERIENCE MANAGING LARGE TEAMS OF DIVERSE 
PERSONALITIES IN DEADLINE DRIVEN ENVIRONMENTS, ESTABLISHING 
EMPLOYEE CAREER DEVELOPMENT PROGRAMMING, LEADING CROSS-
FUNCTIONAL TEAM COLLABORATION, AND DEVELOPING INDUSTRY 
OUTREACH OPPORTUNITIES.
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ROVE HOTELS BY EMMAR
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JAG
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EZAYED

The Work I Do
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ITALENT

The Work I Do
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SIGNATURE LIVING

The Work I Do
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KISME

The Work I Do
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JJ CHICKEN

The Work I Do
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VIRCHUOUS

The Work I Do
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UNITY GLOBAL

The Work I Do
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SUITS & ADVISORS

The Work I Do
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SOSOUFLE

The Work I Do
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WETRENDME

The Work I Do
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ONESTREE

The Work I Do
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DARALAQAR

The Work I Do
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