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are submitted to you under the understanding that they are to considered by you in the strictest of confidence and that no use shall
be made of the said concepts and ideas, including communication to any third party without Stig Inge express prior consent and/or
payment of related professional services in its entirety.
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OVERVIEW OF SERVICES

CREATIVE SERVICES DIGITAL SERVICES PUBLIC RELATIONS
Branding Websites Content Creation
Advertising Dynamic Content Media Relations
Design Online Visibility Research

Social Dialogue Event Management

Apps & Digital Tools = Media Relations
Customer Outreach Training

Partnerships

2017 | Credentials

BRAND REPRESENTATION

‘Trade Relations
Lead Development
Partnerships

Field Marketing

Sales Representation

MEDIA SERVICES

Media Strategy
Planning & Buying

Media Management

Facts & Figures
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BRAND DEVELOPMENT & MANAGEMENT

BRAND BRAND MANAGEMENT
DEVEI.O PM ENT Excution & Maintenance Blogs / RSS Feeds

WEB Web PR
Research, Analysis, Brainstorming S 0 U I_ Podcasts

Email Newsletters
SEARCHING
Wh, PUBLIC ﬁ[}zlqlnsi;ships
at is good? What needs to change —
Demographics short & long-term? MARKE” N G RELATIUNS EVENTS s

RESEARCH Competitor Review Promotions
Visual Audit How you sell your brand.
Message Review Newsletters

Who's buying? Business Strategies Articles
Budget Review PRINT Books

ATTRIBUTES B R AN D Promotions

Website

e Banner Ads Intranet Communications
PRO M I SE WEB Blogs /RSS Feeds WEB | e Training
Podcasts IM

[Email Marketing Email

Who you are.

GOALS Why 1 maters ADVERTISING Commrcial Presentations
S BRAND VOICE ’ EXTERNAL w Fetured om Shows ADNERTISING ) (evinTs ) tncentes

He Ik Partnerships o
New market or offering? °‘M’}:‘y‘§m :ji;:‘;m‘ B R AN D P Team Building
What is success? Print Advertising

I D ENTITY PRINT Direct Mail Pég)tl:lolléguffers

Cat a logs
Brnchurges PRINT Brochures

STRATEGY Hovw youlook & perform Sales Kits Sales / Product Sheets
Flyers Annual Reports
Define your market. Packaging Flyers
Focus your message. In-Store Displays

Focus Group SYSTEMS
ANALYSIS | S BRAND
Market Changes EXPERI EN CE
Do they want New Product Offerings
What your selling? Business Strategies
Brand Extensions zNhlat bdoes your customer Web Intranet
eel about your company. IDENTITY l Wiki
EXTERNAL WEB | rorefront IIRTEPRT:JIL WEB Maintenance

Training

E-commerce P .
BRAND Administration

Development

ARCHITECTURE o) S o) e
Package Design Promotions

BRAIN STORMING B g fox grar P BRAND AWARENESS Label Design Sales Training

In-Store Displays
How do we innovate? How do we do it better? Give them something to remember. Bags Forms
PR'NT Signage PR'NT Training Systems
Letterhead

CONCEPT it caras BRAND LOYALTY Shipping Labels

The big idea. How you want to relate Exceed your customer's expectations each and every time.
To your employees, customers and public.
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BRAND DEVELOPMENT & MANAGEMENT

EXPERIENCE IN DIGITAL MEDIA,
BRINGING A PROVEN KNOWLEDGE

OF CREATIVE STRATEGY,

VISION, COMMUNICATION, AND
MANAGEMENT WITH AN EMPHASIS
ON BRANDING

The One Behind
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BRAND DEVELOPMENT & MANAGEMENT

PROVEN EXPERIENGE
DRIVING SOCIAL BRAND ENGAGEMENT ACROSS TELEVISION, MOBILE, WEB
AND GAMING PLATFORMS. EXTENSIVE EXPERIENCE IN BRAND MARKETING
STRATEGY, ADVERTISING AND BRAND CAMPAIGN STRATEGY, GLOBAL NEW
BUSINESS DEVELOPMENT USER EXPERIENCE DESIGN, SOCIAL MEDIA
ENGAGEMENT AND CROSS-PLATFORM PRODUCT DEVELOPMENT WITH A
SPECIAL FOCUS ON BRANDING.
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BRAND DEVELOPMENT & MANAGEMENT

IN DEADLINE DRIVEN ENVIRONMENTS, ESTABLISHING
EMPLOYEE CAREER DEVELOPMENT PROGRAMMING, LEADING CROSS-
FUNCTIONAL TEAM COLLABORATION, AND DEVELOPING INDUSTRY
OUTREACH OPPORTUNITIES.
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The Work I Do
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Aychichak Hajlbeyov
Manager
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italent

connecting

Tel: 050 345 678 « Email: info@italent.com « www.italent.com
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www,signatureliving.com

WWW.Signatureliy ng.com
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The Work I Do
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Ownership Structure
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